1. GENERATIONAL COHORTS 
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What is a generation? 

- Spans 1 5-25 years 
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GREATEST 
SILENT - MATURES 

BOOMER 
GEN X 

GEN Y/MILENNIALS 



1901-1924 

1925-1942 (Howe/Strauss) 
1946-1964 (US Census) 
1968-1979 (US Census) 

1982 -late 2002 
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Share of US Adult Population 
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Millennia Is (1982-2001) 


21% ^^^H 






Gen X (1968-1979) +gap 


28% ■ 






Trailinq Boomers (1956-1964) 


18% ^^^^^H 


Leading-Edge Boomers (1946- 

1955) 




16% ^^^^^^H 




Silent (1925-1942) +gap 


14% ^^^^^^^H 


Greatest (before 1925) 


|l% 
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US Population - 1 year cohorts - 2013 



Millennials/ 

Gen Y Gen X 



Boomers 



Silent 



Greatest 
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Sec rets to Succeeding with 

Seniois 



©20 1 4 Creating Results, LLC 

everything mature consumers experience branding marketing web | pr displays advertising 



Generational marketing 




A strategy that leadsto 
success 

Discovering how to 
motivate donors with 
insights 
into their 

•Age 

•Demographics 
•Psyc hog rap hies 
•Lifestages 
•Generational Cohort 
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What geneiationa I 
ma iketing is NOT 

- Defining markets and donors 
solely by age 



2. posmvnY 
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X®. 
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Accentuate 



• Foe us on lifestyle, 
ability, activity 

• Be positive but 
realistic 

• Let graphicstell 
your story 
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Positive 




We'll change 
your view on 
retirement living. 

Maintenance-free living 
Collage homes. Nature trails. 
Luxury apartments. Peaceful 
WMxta A tranquil hk%. Gourmet 
meals. And the most advanced 
level of resident healthcare service 
available anywhere. Von could say 
w& turned the world of continuing 
care retirement living — well, you 
know, Westminster at Lake Ridge 
is more jhan a place lo live, i\\ a 
place to enjoy living. Call us today 
at 703-496-5440. Or visit us at 
www.wlrva.org 




Westminster 

^fcr^te- m Lake Ridge 
The State of Independence 

12391 Clipper Drive 
Lake Ridge, VA 22192 
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